MEDIA CREDENTIALS
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ADVERTISING.

People hate advertising.




A BIG PROBLEM.

Today, you can avoid advertising.
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One thing that’s unavoidable.
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BRAND CULTURAL
ADVERTISING BRANDING




The shared learned beliefs, values, norms, symbol

& traditions common to a particular group.

“We don’t cee thinns ag thav ara we cee them ag we are”

new opportunities for a brand to supe'rchargevi'ts impac‘{. BRAN D | NG



HEDLA

ADVANTAGE

SHORT TERM ENCODING LONG TERM ENCODING

— Forgettable —— —— Memorable ——
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IN CULTURE



Who are we
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the ability to assess and initiate the power or opportunity to act
things independently or take charge before others do



HOW WE DO IT
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Multi-national networks Independents

Goldilock’s Zone




PEOPLE THE PERFORMANCE

(CULTURE ANALYTICS) P |_ AT F n R M (GROWTH ANALYTICS)
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FEARLESS BRILLIANT DYNAMIC SEAMLESS

in our approach. in our work. in our design. in our execution.




amazon
N~

4
®

il

Ameriprise 3

Financial

69 MERCK
DR PEPPER i
€ SNAPPLE™ %@?ﬁ?‘
Unilover
OUR CLIENTS
SWO10R?
RIS PATEK PHILPPE
5 GENEVE

N

UBER Arbys
S

VICTORIA'S
SECRET

@ﬂﬂﬂﬂﬂ

hd
7 Reckitt
Benckiser



':.'?'wrg ;o

-~

/MIGNL
/ / / /

—

/

—

_—

. — /
@ CADREON Xrepnse
4 / an5|ble / apport
/ / 3 0C U E T \/

///

\ \



